
Beginning a design on any label starts with a process 
of research and inspiration. This was to be a wine 

celebrating an iconic game in Jets history—Super Bowl III, 
the game Joe Namath closed down. José Rey sent me the 
Jets logo of the era, and I started with streaming the original 
broadcast of the game. Immersed in the sounds and sights 
of the 1960's, the design direction began.  —Lisa

We looked to develop a label that paid homage to the 1968 
Championship Team and serves as a direct continuation 
of the Jets Uncorked brand. Using the color palette of the 
iconic 1960’s uniforms as a starting point, the label merged 
the notion of honoring the past with the future of the Jets 
Uncorked line. The result is a label that is infused with  
meaning, history, and pays tribute to an iconic moment in 
New York Jets history.   —José

IMAGINING THE LABEL
by lisa salisbury, creative director at wine by design & 
josé rey, senior manager creative services at new york jets

Elements of the design:

THE STRIPES 
Reminiscent of the Jets 1968 uniforms.

THE SHAPE 
Angled label looks back at an iconic  
moment in Jets history.

THE LOGO 
Period logo honoring the historic  
Championship Team.

THE PLAY 
Paying homage to the game winning run,  
and the first JETSUNCORKED release.


